U-M ENGAGEMENT AND COLLABORATION PROTOCOL M M M

SIDENT FOR COMMUNICATIONS PUBLIC SAFETY  OFFICE OF COMMUNICATIONS

SocialMedia.UMich.edu

I CONCERNING BEHAVIOR

ENGAGE PUBLICALLY
LIKE, FAVORITE, EENSHOT AND
SHARE, REPLY, CT U-M SOCIAL,
ET, QUOTE PUBLIC AFFAIRS
BRAND TWEET, #GOBLUE
AFFINITY Content that conveys a sense of pride in the U-M brand, U-M academic or research excellence, the campus community or historical impact
— HOT TOPIC —
IS THE CONTENT OF
— EMERGING ISSUE
@ POTENTIAL CONCERN EENSHOT AND
CT U-M SOCIAL,
—— TROLLING/HARASSMENT PUBLIC AFFAIRS

MITIGATION Content that conveys dissatisfaction with the institution or its resources, is harassing, disparaging, or accusatory in nature

APPROPRIATE AREA,

| RESOURCES/INFORMATION EMAIL, OR WEBSITE
EENSHOT AND
CT U-M SOCIAL,
I SERVICE ISSUE PUBLIC AFFAIRS
SERVICE Content that conveys a question, requests information, references service offerings, or discusses service issues that should be addressed

—— WELL-BEING CONCERN CONTACT

CONTACT Dote LM KIM BROEKHUIZEN PUBLICAFFAIRSUMICHEDU
—— VIOLENCE/THREAT/CRIME SOCIAL. PUBLIC AFFAIRS EMERGENCY

IMMEDIATELY NIKKI SUNSTRUM NIKKISUN@UMICHEDU 6162926670 CALL 91

I— DISCRIMINATION DPSS DPSS-SAFETY-SECURITY@UMICHEDU 734.7631131

COMMUNICATION Content that coveys physical, emotional, or mental health concerns; violence, threats, discrimination; a potential or occuring crime
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