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Facebook Monitoring

Facebook monitoring is a way to gather relevant information about your audience, track
key social metrics, and collect insights on the performance of the content you’re creating
and sharing.

Page likes and post engagements are just some of the many metrics available to monitor
and help drive the narrative of your Facebook presence.

Facebook Insights
Under the Facebook Insights tab you’ll find all your analytics, from post performance to
follower growth and everything in between.
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Notifications

By now, we all know that when we see a small red icon there is a new Facebook
notification waiting for you on your page. Understanding and regularly monitoring these
notifications is one of the best ways to keep track of activity on your posts and page.

By opening the notifications tab, you
will see all the current notifications
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Activity on your page, including reviews
and recommendations, check-ins,
mentions, and shares.
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Comments

By monitoring your comments, you
can hear directly from your followers,
join the conversation, and moderate
any inappropriate comments.

Recent R ws and Recommendations

§3 recommends University of Michigan.

https://www.facebook.com/100009792242976/posts/912145189121881/
touch the link please.
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Reviews

Monitoring your reviews and
recommendations gives you the
opportunity to interact with any praise
or criticism your followers might have
about your brand or service. This can
be a good way to address potential
issues.
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CEA Study Abroad - Rome
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We're absolutely blown away by this University of Michigan engineering student's stunning drone
footage around Italy, created by our summer content contributor studying abroad in Rome, Liam
Maslovich. (Don't miss the last 25 seconds of this video. Wow!)

International Programs in Engineering - University of Michigan
CEA Study Abroad - Rome... See More

Mentions
Checking your mentions can help you gain
an understanding of what content your
digital audience is tagging you in so you
can stay ahead of any negative feedback.

Shares

Select All | Clear Selection Mark All as Read

shared University of Michigan's post. &

TODAY

Shares

Tracking the amount of shares will help
you better understand the amount of
organic reach for your Facebook post.

Messages

Facebook messaging is an easy

way to engage with your audience
allowuing you to respond to inquiries
and questions your followers have
about your business or company.

Be human. People want to know
there is someone behind the screen
responding to their questions. Usually
a simple answer, like directing them
to your website, will help.
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