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University of Michigan Social Design Style Guide

Fonts
University communications use a number of official fonts including the university-owned 
Victors font. We also have a number of preferred fonts to use when preparing graphics 
for video or social use that adhere to some of the basic principles of design we listed 
above.

WWe’re currently using: 

Gotham,  BEBAS, &  UniversLT
We may institute one of these fonts into a design based on legibility, spacial 
consideration, and creative direction. Having a couple of select font families that
you can use in your designs can help you create a branded aesthetic.

Dimensions
Before aBefore any creator goes to work on their next piece of content, they need to know what 
their canvas looks like. Across social channels, graphics and photos need to be properly 
sized to the optimal dimensions. On Twitter, for instance, in-feed images will show up on 
mobile at a 2:1 ratio, regardless of their size. In order to keep your image from being 
cropped in the feed and causing any potential confusion, you’ll want to either crop the 
image yourself or optimize its design to fit within these dimensions.

UnfortunatelUnfortunately, these dimensions vary some across social platforms, and can change 
regularly with updates. Luckily, however, there are many resources such as this one 
from Sprout Social (sproutsocial.com/insights/social-media-image-sizes-guide) that 
provide up-to-date information on the proper sizes of social assets. Our best advice is 
conceptualizing flexible designs that can be easily adapted for crossplatform posting, 
especially when developing assets for campaigns or crisis comms.
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We often develop these assets in a 1080x1080 square 
because we have direct control over the scale and 
placement of the subjects and backgrounds that we’re 
creating. Once we’ve established a message or action 
that we can loop in the animation we develop a color 
scheme that fits within our brand guidelines, select a 
typeface, and ensure that the U-M connection is easily 
identifiable and comes across as natuidentifiable and comes across as natural. We typically 
aim for these animations to last no longer than 5-10 
seconds so that they can automatically loop on 
Facebook, Twitter, and Instagram.

Cropping a shot 
such as this with 
two subjects 
makes the 
composition seem 
cramped, cutting 
off our experts’ 
shoulders and shoulders and 
leaving too much 
space between 
them.


